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OneSight® North American Regional & Community Eye Care Programs

OneSight, a Luxottica Group Foundation, is a family of charitable programs dedicated to improving vision through
outreach, research and education. OneSight combines more than 20 years of innovation from three former Luxottica
charitable programs into one, new global organization. Since 1986, these charitable efforts have provided free vision care
and eyewear to more than seven million people in need around the world and have granted millions toward research and
education. OneSight volunteers give the gift of sight through four program areas:

O Global Eye Care — Helping those around the world

O Regional Eye Care — Helping those in home countries

O Community Eye Care — Helping those in local communities

O Preventative Eye Care — Supporting vision care research and education

Through the OneSight Regional and Community Eye Care Programs, OneSight volunteers from independent
practitioners offices, Luxottica Retail stores (LensCrafters, Pearle Vision, Sears Optical, Target Optical and Sunglass Hut
and Ilori in North America and Laubman and Pank, OPSM, Budget Eyewear and Sunglass Hut in Asia Pacific), Oakley
and within the community work with local charitable partners to provide free vision care and eyewear to those in need
in their home countries and local communities. Currently these programs operate across North America, Australia and
China and will be expanding into other countries around the world.

Highlights of the North American Regional and Community Eye Care Programs include:

One-week Clinics, staffed by up fo 32 team members and doctors and 40 community volunteers, provide
free eye exams and new eyewear to as many as 1,500 people.
E Regional All recipients are pre-selected by the local OneSight partner charitable agency.
Clini
O inics Since the Regional Clinic program began in 2004, OneSight has helped more than 85,000 people in need.
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E In 2009, 20 Clinics are scheduled to take place in 14 communities across North America.
I
4 Twin Vision Vans “Seemore” and "lris” criss-cross North America, providing free eye exams and new eyewear
8 Regional to underprivileged youth in inner cities and rural outposts.
E Vision Van Local OneSight and community volunteers and doctors run the Vans, which are equipped with two eye
Clinics exam lanes, finishing labs and dispensing areas.
In 2009, more than 40 Van stops are planned across North America.
Community OneSight volunteers provide free vision screenings at schools and health fairs and eyeglass adjustments
Outreach and repairs in nursing homes and shelters.
w
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5 Vouchers:
w Partner agencies select candidates based on visual and financial need to receive vouchers for new eye-
E In-store wear at participating area Luxottica Retail stores.
= Giving Hometown Day:
S The first Tuesday in December, Luxottica Retail stores across North America provide free eye exams and new
=) eyewear fo up to 35,000 candidates pre-screened by local charities for visual and financial need.
=
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O| usea- In-store:
(§) Used eyewear, recycled for distribution on Global Clinics, can be dropped off at any Luxottica Retail store
Eyewear throughout the year.
Collection ) . ) . ) " . )
Collection boxes are available at Luxotfica Retail and independent practitioner stores nationwide.

Luxottica Group employees, affiliated and independent doctors, vendors, donors and other charitable partners worldwide,
work together to give the gift of sight to those in need. Luxottica Group, a global leader in eyewear, provides inspiration
for OneSight and is the organization’s main sponsor. For more information, please visit www.onesight.org.



